2025 Economic Impact Report
Industry Toolkit Messaging
Goal: Our goal is to show stakeholders and the media the value of Wisconsin tourism’s booming year in 2025 and celebrate the role tourism partners throughout the state played in that success. This document provides guidance for communicating the importance of tourism locally to the media and stakeholders.
2025 IN A WORD: BOOMING
TOPLINE MESSAGE 
If your county broke an economic impact record in 2025:
<County Name> tourism generated a record economic impact of $<total economic impact figure> in 2025, contributing to Wisconsin tourism’s booming year.
If your county didn’t break an economic impact record or economic impact decreased in 2024:
<County Name> tourism contributed $<total economic impact figure> in economic impact to Wisconsin tourism’s booming year in 2025.
SECONDARY MESSAGE
The highest-ever visitation fueled the state’s record-breaking year for tourism.
2025 ECONOMIC IMPACT BY THE NUMBERS
<Insert topline county numbers — total economic impact, jobs and state and local tax revenue — for easy reference. See statewide numbers below as an example>
Statewide
· Wisconsin tourism generated a record-breaking economic impact of $27 billion.
· This breaks down to about $74 million in economic impact per day.
· Tourism’s economic impact grew 4.4% year-over-year, significantly outpacing the inflation rate of 2.7%.
· This extends the state’s record-breaking streak to four consecutive years.
· For reference: Tourism’s economic impact broke the previous record of $25.8 billion set in 2024.
· Wisconsin hosted a record-breaking 117.9 million visits, marking back-to-back record years of visitation.
· Wisconsin set records for both day trips and overnight trips.
· For reference: 70.5 million day trips and 47.5 million overnight trips (numbers do not add to total due to rounding)
· For reference: The previous overall visitation record was 114.4 million visits set in 2024.
· Tourism supported over 183,000 part- and full-time jobs across diverse sectors of the industry.
· Wisconsin visitors generated a record-breaking amount of local and state taxes at more than $1.7 billion.
· Wisconsinites save money thanks to tourism.
· Each Wisconsin household would need to pay $692 to maintain the current level of government services generated by tourism.
REASONS FOR BOOMING YEAR
Highest-Ever Visitation
· The highest-ever statewide visitation proves travelers want to make memories in Wisconsin.
· Wisconsin welcomed a record 117.9 million visits last year, marking back-to-back years of record visitation.
· Although visitor numbers can’t be broken down locally, we know statewide visitors arrived in record numbers for both overnight and day trips.
· Overnight trips grew by 1.6 million visits in one year.
· Overnight visitors spend nearly 3x as much as day trippers.
· Day trips eclipsed the former pre-pandemic record.
· When travelers visit one more attraction, dine at one more restaurant and stay one more night, they generate many more dollars for <County Name> tourism.
Broad Spending
· Visitors spent broadly across the state and seasons in 2025.
· Tourism dollars flow throughout the state, sustaining lives and livelihoods in all 72 counties, including <County Name>.
· Wisconsin is an all-seasons destination, and businesses benefit from tourism year-round.
· Direct visitor spending saw strong year-over-year growth in every quarter of 2025.
Outpacing Inflation
· Wisconsin tourism grew faster than inflation. 
· Statewide, total economic impact increased 4.4% in 2025, well above the inflation rate of 2.7% last year.
· <Emphasize your growth rate if higher than inflation>
Marketing Works
· <Insert examples of your organization’s strategic initiatives, successes and projects in 2025. This could be a new shoulder season campaign with promising results, record website traffic, impressive growth in social media followers, etc. See examples below>
· TravelWisconsin.com saw a staggering 11.9 million users in 2025, setting a new website traffic record.
· Travel Wisconsin’s ad campaigns result in big returns. For every $1 spent on advertising in summer 2025, consumers spent $148.
ANECDOTES OF SUCCESS FROM 2025
· <Insert local examples of highlights from the 2025 travel season, particularly those that celebrate partners and show visitor interest in your community as a vacation destination, such as attendance records, notable recognitions or awards, inaugural events that exceeded expectations. See examples below.>
· Marquee events like EAA AirVenture hit record attendance in 2025.
· Green Bay hosted the 2025 NFL Draft, turning football fans into Wisconsin fans.
· The Beloit Sky Carp set a single-season attendance record in 2025 with 112,808 fans visiting ABC Supply Stadium.
· The Northern Wisconsin State Fair in Chippewa Falls drew in a crowd of approximately 100,000 and saw its highest single-day attendance in 17 years.
· Door County welcomed more visitors in November and December, inspired by the Wisconsin-set and -filmed holiday A Cherry Pie Christmas.
PIVOTS
Inflation:
For communities that grew above the 2025 inflation rate of 2.7%
· <County Name> tourism grew faster than inflation.
· Total economic impact increased X.X% compared to the inflation rate of 2.7% in 2025.
Source: Tourism Economics and U.S. Labor Bureau.
For communities whose economic impact was below inflation rate of 2.7%
· Wisconsin tourism, as a whole, grew faster than inflation.
· Each county contributed to the booming year for tourism.
· Wisconsin tourism continues to set the bar high, breaking economic impact records four years in a row.
· That doesn’t happen without the combined efforts of all 72 counties, including <County Name>.
If Asked About Visitation Volume Locally
· Wisconsin hosted a record 117.9 million visits last year.
· The visitation data can’t be broken down reliably to a county level.
· We know, though, visitors to <County Name> contributed to Wisconsin’s booming year for visitation.
· Share example of record attendance for an event last year or attraction that regularly draws a large volume of visitors
If Economic Impact is Down in a County
· <County Name> played an important role in Wisconsin’s tourism boom. 
· Each county’s tourism economy is different and affected by different factors.
· Wisconsin’s $27 billion tourism economic impact doesn’t happen without all counties.
· Note: Each county should feel free to proudly boast about the important role you have in the overall Wisconsin tourism economic impact while also pointing to external factors that impacted their reduction (lack of snow, closing of a hotel, bridge, road or major tourism attraction, etc). 
· <County Name> is working to increase visitation and we intend to continue to be an important part of Wisconsin’s tourism visitor experience. 
Outlook for 2026
· Today, we are celebrating a booming year for tourism in 2025. 
· There is still a long way to go in 2026, and the significant summer season is just starting.
· We don’t make travel projections, but we’ll continue to monitor key indicators of travel throughout the year.
Gas prices/economy for 2025
· Our data shows that Wisconsin’s booming year was fueled by so much more than factors in our economy that are outside of our control.
· These numbers show people prioritized travel, including visiting in record numbers.
Gas prices for today
· Today, we are celebrating a booming year for tourism in 2025.
· The desire to travel remains high as nearly 90% Americans plan to travel in the next six months.
· Recent research shows 4 in 10 travelers are now planning to visit destinations closer to home.
· Wisconsin is full of a travel-hungry in-state audience and situated between two major metros of Chicago and the Twin Cities, positioning us well to welcome folks as they opt for closer trips over expensive long-haul travel. 
Source: Longwoods International American Traveler Sentiment Survey Wave 106
International Visitation Outlook/Sentiment
· We look forward to growing Wisconsin’s share of the international market.
· Wisconsin tourism is in a strong position. Despite consistency with the national trend of decreased international visitation, we were able to record another record-breaking year. 
· We know Wisconsin and <County Name> offer experiences that appeal to a global audience, like <Insert Example>, and we warmly welcome international visitors to experience our state.

Jobs/Worker Shortage
If jobs are up locally:
· Tourism supported more full and part-time jobs in <County Name> last year than it did the year before.
· Tourism isn’t the only industry impacted by economic factors outside of our control. 
· Last year’s booming year shows tourism businesses are figuring it out and continuing to provide world-class hospitality in <County Name>.

If jobs are down locally:
· Tourism isn’t the only industry impacted by economic factors outside of our control. 
· <County Name> tourism continues to support the lives and livelihoods of hundreds/thousands of our friends and neighbors.
· Tourism businesses are figuring it out and continue to provide world-class hospitality in <County Name>.

Growth from Major Events

· Big moments drive big awareness and visitation.
· They put Wisconsin on a national stage, right where we belong.
· In the eyes of viewers, we become a fly to state, not a fly over state and that’s only going to help in the long run. 
· But it takes all sectors of the tourism economy to bring in $27 billion per year. That’s leisure travelers, that’s business travelers, that’s little kids' soccer tournaments. 

If Asked to Compare Tourism Economic Impact to NFL Draft Economic Impact

· The 2025 NFL Draft turned football fans into Wisconsin fans.
· It put Wisconsin on a national stage, right where we belong.
· A different firm produced the economic impact estimate of the Draft, meaning the reports aren’t apples to apples.
· We love putting Wisconsin in the spotlight for major events, generating long-term awareness and interest among visitors. Yet we know our economic impact is made up of the collective efforts of so much more. 
· For reference: The 2025 NFL Draft economic impact report found nearly $105 million generated statewide

Politics/Elections
· We had a booming year in 2025 because we are laser-focused on driving economic impact and uplifting our state and local economies.
· Tourism isn’t red or blue, it’s green. We are focused on economic impact. 
Pandemic/COVID
DO NOT: Repeat the words “pandemic, recession, COVID” etc.
Do: Pivot to our positive economic impact in general. 

· Wisconsin tourism is booming. We’ve seen four record years in a row and the highest-ever visitation.
· We are embracing the state’s motto and looking forward.

EXPLANATIONS AND DESCRIPTIONS

Why lead with total economic impact, aka total business sales? 
· Don’t sell ourselves or our partners short. Total economic impact takes into consideration the full impact of the tourism dollar as it circulates through our economy. 
· We invest in tourism for the benefit of the state’s residents and looking at tourism’s total economic impact is the only way to show the seen and unseen ways tourism benefits our communities.
· Tourism’s economic impact is felt far beyond the cash register of places a traveler visits. Goods, supplies and services across many sectors are impacted by tourism growth. 
· Leading with any number other than total economic impact undervalues the importance of your efforts and the whole of Wisconsin’s economy.   
What is the difference between direct visitor spending and total business sales? 
· Direct visitor spending is spending by visitors to a destination within tourism-related sectors (e.g. recreation, retail, food and beverage, transportation, lodging). 
· Total business sales or total economic impact combines direct visitor spending with indirect and induced impacts. 
· Direct Impacts + Indirect Impacts + Induced Impacts = Total Economic Impact $
· Direct impacts include things like retail, entertainment, food and beverage, transportation and lodging that visitors purchase. 
· Indirect impacts are purchases businesses make from suppliers and the goods and services they need to run their business. 
· Induced impacts include new spending generated by employees in the tourism industry – their spending is impacted by their wages. 
· The total of these direct, indirect and induced impacts add up to the total economic impact of tourism.
How is a “visit” defined?
· A visit, also known as a “person trip,” is one trip taken by one visitor.
· For example, a family of 4 could take 3 trips in Wisconsin, accounting for 12 visits.
· An overnight trip is any journey for leisure or business, outside of a visitor’s community and not part of their normal routine, where they spend one or more nights away from home.
· A day trip is any journey for leisure or business, outside of a visitor’s community and not part of their normal routine, that did not include an overnight stay and involved travel of more than 50 miles from home.
Why are the numbers coming out now?
· Calculating tourism’s total economic impact is a complicated, multi-faceted task.
· It involves collecting a lot of data from a lot of sources, each operating on differing reporting timelines. Some report monthly, others quarterly.
· Examples of this data include sales tax collections, wages, tourism construction and other capital improvement projects, hotel room tax collections, etc.
· We seek to provide the public with the most reliable representation of the power of the tourism industry.
· We’ve found this timing allows for the robust, accurate data needed to be collected and analyzed to reflect the full impact of the tourism industry.
Tribal Tourism
· We acknowledge the critical role Wisconsin’s Tribes play in enriching Wisconsin’s tourism offering and bringing in travelers to Wisconsin. The survey data used in this analysis encompasses all visits to Wisconsin. However, because Tribal tourism economic data is private, this analysis is unable to confirm the precise magnitude of these activities. As a result, the total economic impact of Tribal tourism may not be wholly reflected in this report.
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