
Wisconsin Department of Tourism

Criteria for Inclusion in Database

The Wisconsin Department of Tourism has established the following criteria for items submitted to the Department's database via the Extranet.  These guidelines will help ensure that the Department is providing accurate and quality travel information to its customers via the call center, web site and publications.

GENERAL CRITERIA

· Attract and serve travelers.  Based on the Department’s economic impact research, a traveler is anyone who visits an area traveling outside of their normal routine and spends money.  

· Draw a regional audience, defined as at least multi-community.  The listing cannot be an event that is marketed only to local residents.  It must draw a significant number of people from beyond the host community, unless it has a significantly unique component that could draw regional publicity.

· Be open to the general public.  (You need not be a member to attend.)
EVENTS

Events qualify if:

· Draws travelers from other communities

· Generates revenue in your community.

Examples of events that do not qualify:

· Local events:

· City-wide rummage sales.  However, rummage sales that include several communities can be included.  (i.e. 85-Mile Garage Sale around Lake Pepin)

· Church suppers, however, if they offer more than just a supper and draw from other communities, a church event would qualify.

· Any performing arts show from elementary, middle or high schools.  Performing arts shows at colleges/universities are accepted.

· Events held in a shopping mall, unless they promote Wisconsin Tourism destinations and attractions.

· Shows selling controversial products. (i.e.: guns, drug paraphernalia, pornography)

· All-Canada shows or other sport shows that attempt to draw people to vacation outside of Wisconsin. 

· Trade shows (computer, card trading, etc.)

· Seminars/speakers/listening sessions/lectures (self-improvement, investments)

· Golf outings that only have a local draw

· Retail sales: Patio furniture sales, clothing sales, clearance sales, etc.
· Political rallies

· Library book sales

· Quasi-athletic competitions that are local – local group walks/runs, 5K Fun Runs, pet parades for the local animal shelter, walk-a-thons for cancer, Relay for Life.  Unless they offer more than just the walk.

ACCOMMODATIONS

· The property must be state licensed. Individual Cottages and Cabins will qualify, if they meet this criteria.
· Bed & Breakfast: Owner must live on the property and offer a breakfast meal.
ENTERTAINMENT & ATTRACTIONS/THE GREAT OUTDOORS

· Cheese Factory Tours – Must offer visitors a regularly-scheduled look at cheese production—either offered as a tour, a view through an observation window, or a video about cheesemaking.

· Farm Vacations – Must offer an overnight stay on a working farm.

· Charter Sailing – Boat rides aboard a sailing vessel do not qualify as “Charter Sailing”—they are instead “Boat Tours.”

· Winery & Brewery Tours – Must offer a regularly scheduled tour, at least weekly.

· Clubs & Taverns – This includes night clubs, music clubs, comedy clubs and taverns. 

· Shopping – Must be the sole function of the travel item.  If it is a gift shop, it should be marked as an attribute of the main Travel Item (i.e. a resort or hotel.)

· Specialty Shops – Must offer unique merchandise, themed within their retail market.  (Acceptable: cheese shops, fudge shops, nautical shops, ethnic shops, glassware, etc.  But not hardware stores, grocery stores, drug stores, jewelry stores, department stores, or gas stations.  And not hardware stores with a small corner of gifts, or gift shops with an aisle of local T-shirts.)

· No Reality or Property Management companies.

Dining

· A restaurant can be listed separately if they are open to the general public and do not need to stay at the resort/hotel.
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