


ONLINE OPPORTUNITIES N

SUBMITTING ONLINE MATERIALS

Once your space reservation has been confirmed, you'll need to submit materials for your banners. Sizes required depend on the
site you choose to advertise on - please see under “Packages and Pricing” for the sizes required for the package you choose.

Necessary Files: Working FLA and finished SWF, File Size: Finished SWF cannot exceed 30k.
Version: Flash 8.0 Action Script: 2.0 or 3.0

Embedding Click Tag: Please do not embed a clicktag, but submit the URL that the banner should link to in your documentation.
We will link the ad for the final build.

Duration of Ad: Duration of ad may not exceed 10 seconds and cannot loop more than three times.

Backup Ad: A jpg or .gif of 30k in file size or less of the Flash ad is also required to run as a backup ad for readers who do not
have Flash installed on their computer. Please forward this along with your creative materials. If you do not have a backup, we will
use the very last frame of your submitted Flash banner.

Submit all advertising elements and URLs to skeller@Ilaughlin.com. Destination URL for each ad must be submitted with
creative material.

NEED HELP CREATING BANNERS?

Should you need assistance with building your banners, LC can provide that service for a flat fee of $500.

The first step is to choose a template. We have created eight different color/font templates for you to choose from. Please choose
ONE template, which will be used for all of your banner sizes.

Once you choose a template, simply fill out the banner development form, on which you specify which template you chose and
the copy you'd like to include on your banners. Each size has three creative rotations. You're able to provide different copy for each
rotation, and that copy will be carried out for each size. For example, in this sample banner, the first creative rotation reads “Let

it snow, let it snow...” The second rotation reads “Let's all go have family fun outside!” And the final rotation consists of the logo
and dates. This copy will be used for the rectangle, leaderboard and skyscraper. Please be sure to adhere to the character count
regulations provided.

After you have completed the banner development form, E-mail it, along with your logo and supporting images to
skeller@laughlin.com, and we'll build your banners for you. Please provide two images for your banners. LC may or

may not use both images and will make sure that your images and chosen template work well together in order to create the
most effective banner ad possible. Once the banners are built, a proof will be sent to you for approval.

The $500 banner production fee includes ONE revision of your banners should you wish to revise them. Any subsequent revisions
will require an additional charge. The Wisconsin Department of Tourism has final editorial approval on all submissions.

Minimum Image Requirements

72 DPI (larger is fine), 300 pixels wide, gif, tif, joeg, or psd file format
RGB images are preferred, but we can use images saved in CMYK
Logo Requirements

Please submit your logo in Adobe lllustrator File (Al or EPS).

_J
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E-NEWSLETTER SAMPLES

Most packages include a listing in the site’s travel newsletter. Below are examples of where/how your information
would be featured.

ChicagoTribune.com Travel Unraveled JSOnline.com Travel Deals

December 2008

Year-Round Family Fun!

Fox Hills Resort

‘We feature 45 holes of Challenging golf including our 18
hole National links course and our 27 hole Fox Creek

course. Fox Hills Resort also features 336 guest rooms
and villa suites, The Oasis Spa, The Willowview
Restaurant, Benchwarmers Sports Bar, and meeting
and wedding facilities. For more information, visit us
online at www.foxhillsresort. com.

StarTribune.com Travel Deals TwinCities.com Travel Deals

WHEELS ACROSS

THE COUNTY

Wiisconsin Rapids is celebrating
native son Myron "Grim" Natwick,
original top animator of Betty Boop at
Fleischer Studios in 1930!
Join the fun.
We have it all "with Betly Boop as the starl

EWAUNE
KCOUNTYE

Everything Grows Better Here

0

Explore the scenic bytoays, small tarens, lake vistas
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REPORTING

After your campaign runs, you will receive a report that will include delivered impressions and the number of users who clicked

your particular banners. Delivered impressions simply refer to the number of instances your online advertisement is being
displayed. Reports will be E-mailed to you as an excel file.

The report will show the campaign dates and results for each site. Within each site, results will be broken out by banner ad
size. The report will show number of impressions delivered and total clicks. The clicks divided by the delivered impressions

determines the click through rate. Formula = Clicks/Delivered impressions*100 = CTR %.

From the report, advertisers can decide if certain sites work better for them or if different ad sizes perform better and then
optimize and make changes for their next campaign.

Client WI Co-op Banner

Campaign Wisconsin Industry Partner

Date Range 11/01/10 - 11/31/10

Site Name Placement Name Impressions Delivered| Clicks| Click Rate
CT - 300x250 70,262 37 0.05%
CT - 728x90 70,227 65 0.09%

ChicagoTribune All Placements 140,489 102 0.07%
JS - 728x90 247,196 252 0.10%!

JSOnline All Placements 247,196 252 0.10%
ST - 300x250 100,249 86 0.08%!
ST - 728x90 100,316 57 0.06%

StarTribune All Placements 200,565, 143 0.07%

All Sites 588,250 497 0.08%
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ONLINE OPPORTUNITIES —\

E-MAIL BLASTS

The Wisconsin Department of Tourism is pleased to continue to offer a co-op program targeting E-mail subscribers. In the past,
we've made our list of E-mail subscribers available for rent by the industry, however the demand was great and our subscribers
were receiving many E-mails. Keeping our customer's inboxes and time in mind, this program was developed and replaces the
E-mail list rental program.

This Co-op E-mail Program will feature two options to speak to targeted subscribers:

Packages & Deals Admail

Signature Events Admall

Advertisers reserve their space and upload materials by logging on HERE. The cost to participate is $250 per E-malil.

Each E-mail will be sent to a list of subscribers who have opted-in to receive the selected E-mail topic. Wisconsin tourism
businesses and organizations can purchase space in these E-mails to promote their individual offers. Limited space is available in
each E-mall, so the Department will reserve the right to review requested placements.”

Laughlin Constable (LC) coordinates the co-op programs on behalf of the Wisconsin Department of Tourism. If you have any ques-
tions about these programs, contact Sarah Keller at LC (414.270.7145, or skeller@laughlin.com).

After your ad runs, you will receive a report, which will include a delivery, click through rate and open rate. We encourage you to
offer enticing events and exclusive packages and deals, as this will ultimately increase the number of subscribers that will seek out
more information on your Web site.

“The Department of Tourism reserves the right to review submitted events and/or packages and deals for content, and to withhold
deployments containing less than 3 participants. The Department of Tourism has final editorial approval and placement control on
all submissions.
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PACKAGES & DEALS ADMAIL

The Packages & Deals Admail is sent out to subscribers who have asked to receive these offers (about 9,500 subscribers). The
admail is sent out around the third week of each month, the month prior for which the e-mail is named, and materials are due on
the st of that month (for example, the deadline of a July admail is June 1, with the message scheduled to be delivered around
June 15). Each admail will contain up to nine industry offers, and the cost to participate is $250.

What Your Listing Includes:
Picture of your property (The image must be 76 x 76 pixels wide and in JPEG, JPG, or GIF forma)
Package headline (Limit - Two lines, 24 characters per ling)
Package/deal sub-heading (Limit - Two lines, 38 characters per line)
Package/deal description (Limit - 228 characters)
A'Web site link (to your site where they can learn more about the offer and purchase)

You'll submit your listing information and photo when submitting the order online. Please have your information and photo collected
to these specifications before completing the online order form.

The Department of Tourism reserves the right to review submitted events and/or packages and deals for content,
and to withhold deployments containing less than 3 participants. The Department of Tourism has final editorial approval and
placement control on all submissions.

Please follow these guidelines when entering your headline and description text:
No use of abbreviations
No use of ALL CAPS, unless using an acronym or other branded initials (e.g. “CVB" or “VCB")
No use of exclamation points in headlines and subheads
No use of ampersands (&) in the description field

Get started!
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PLEASE NOTE THE FOLLOWING

Due to the limited number of available ad spaces, you will submit an order online and placement is not guaranteed until you
have confirmation of your order status from Sarah Keller at LC. You will not be billed unless you receive confirmation and your
ad runs.

To maintain the credibility and value of the exclusive packages and deals E-mail, and for the benefit of customers and advertis-
ers alike, we strongly encourage you to offer significant, compelling and/or limited-time-only incentives. While 50% discounts
aren't required, offering the reader something of true value that they can't find just anywhere will only improve your ad’s
performance and, ultimately, your chances of converting these readers to visitors. If you cannot calculate a ‘savings' figure, we
strongly suggest your headline and copy detail exactly why the offer is worth checking out.

Approximately two weeks after your ad runs, you will receive a report, which will include a delivery, click through rate and open
rate. Again, we encourage you to offer enticing exclusive packages and deals, as this will ultimately increase the number of
subscribers that will seek out more information on your Web site.

Picture the fun.

FOLLDW U
O FACEBOOK
L TWITTER

Gtk s ot on Facotook 8 Twtter
for fun facts and infermason
for st e iiscarain irg.

- col REAT TIMES
“ ‘Shars trval idsas. and pian WIN A KENOSHA AREA GETAWAY PACKAGE
‘e patect i with our
Wiacorain Trueel Plananor
Lake Michigan, ouliet shopping. mussums, fantastic

packages and so much mere awalt yeu in the Kenosha
Ar=a. Enter bowin this month's getaway package

incluging avemight accommodations, dning, shopoing,
Finarun fasims Check out e $50 gas card and more. Read more >
e Tiwes whconsin agea

[E) NEWSLETTER THE OSTHOFE RESOR
Stay cunant wilh avarything A NIGHT ON USI
tal

Stay two evenings st published rates and recelve the
third night on us! Valid cn Sunday - Tussday erivals,
through August 30, 2011. Valid on new reservations
only, based on availstilly. Read mors >

Lsam shout fun avants i your seal
Subscribe i cur mosihiy avents newslomar

Book twe weekday nights (Sun. tru Tues. armval) and T
receive A Third Night On Us &l any of Elkhart Lake's
cslinesive lakesida rasarts of particpating B48s.

A, May 31 Sept 1, 20T, Some restrictions agely.
E77-355-4278 Read more > mns

Sample Packages & Deals E-mail

This summer, e lenger you slay the more you savel
Whether you are planning & family fun vacation,
romantic getaway or girfiend’s spa remeat kook na
further. 1ts all here or near...The Abbey Resart.

Read more >

THE BULL AND BLUE HARBOR
GOLF THE GREEN, STAY AT THE BLUE

Enjoy wonderful lskeside resort ledging and piay golf
&t Wisconsin's only Jack Nickiaus signature goif
course - The Bull. Overnight lodging with 16 holes of
‘golf siart at just §170 per person in & standard suits.
Sun_- Thurs. Read more >

GAS CARD WITH S-NIGHT STAY
BRIDGEPORT WATERFRONT RESORT

Fifty dollar gag card with each stay of five rights o
longer between June 1 - Aug. 31, 2011, Valid for
reservations made afler June 1. 2071 and nol
evalable in corjunction with any other promation,
800-671-3190. Read more >

Snow us how you have fun in Wisconsin! Enter today
end your photo could be featured on a Travel

‘Wisoonsin bilboard! We wil aiso be giving away ges |
cars to the pholos that receive the most vobas in i
each of the four calegories. Read more =
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SIGNATURE EVENTS ADMAIL

The Signature Events Admail is sent out to subscribers who have asked to receive these offers (@bout 9,500 subscribers). The
admail is sent out around the third week of each month, the month prior for which the e-mail is named, and materials are due on
the st of that month (for example, the deadline of a July admail is June 1, with the message scheduled to be delivered around
June 15). Each admail will contain up to nine industry offers, and the cost to participate is $250.

What Your Listing Includes:
Picture of your event (76 x 76 pixel JPEG or GIF)
City of event
Event headline (Limit - Three lines, 24 characters per line)
Event start and end dates
Event description (Limit - 228 characters)
A Web site link (to your site where they can lear more about the event)

You'll submit your listing information when submitting the order online. Please have your information collected to these
specifications before completing the online order form.

The Department of Tourism reserves the right to review submitted events and/or packages and deals for content, and to
withhold deployments containing less than 3 participants. The Department of Tourism has final editorial approval and placement
control on all submissions.

Please follow these guidelines when entering your headline and description text:
No use of abbreviations
No use of ALL CAPS, unless using an acronym or other branded initials (e.g. “CVB” or "VCB”)
No use of exclamation points in headlines or subheads
No use of ampersands (&) in the description field

Get started!
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E-MAIL OPPORTUNITIES —\

PLEASE NOTE THE FOLLOWING

Due to the limited number of ad spaces, your online request to participate and placement is not guaranteed until you have
confirmation of your order status from Sarah Keller at LC. You will not be billed unless you receive confirmation and your
ad runs.

Please note the admails go out around the middle of each month and keep that date in mind when advertising your event to
make sure they fall within the timelines of when the admail goes live.

Approximately two weeks after your ad runs, you will receive a report, which will include a delivery, click through rate and open
rate. We encourage you to offer enticing events and exclusive packages and deals, as this will ultimately increase the number
of subscribers that will seek out more information on your Web site.

The Department of Tourism reserves the right to review submitted events and/or packages and deals for content.
The Department of Tourism has final editorial approval and placement control on all submissions.
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PRINT OPPORTUNITIES

The Department of Tourism will continue to offer print advertising in newspaper and magazine. The Wisconsin Department
of Tourism partners with several newspapers and magazines throughout Wisconsin, Minnesota and llinois to provide you,
the advertiser, with the ability to place advertisements in these publications at a significant savings.

Laughlin Constable (LC), the Wisconsin Department of Tourism'’s agency, coordinates the program between you and the publications
to help advertise your message. The objective is to make the program as easy as possible for you. You work directly with
LC (Sarah Keller) to place your newspaper ads. You contact magazines directly to reserve space.

As the advertiser, you have the flexibility to decide which publications you want to run in, how often and the size of the ad. All you
have to do is submit the print space reservation form and the artwork about two weeks before you want your ad to run in
newspaper and about two months out for magazine.

Space is reserved by filing out a print space reservation form and fax/E-mailing it back to LC. Please review the material
requirements listed below.

Ad sizes depend on which publication you are advertising in and can be found after the newspaper section or after each magazine
description.

If you have any questions, please call Sarah Keller at 414.270.7145 or E-mail her at skeller@laughlin.com.

PRINT MATERIAL REQUIREMENTS

Camera-ready materials should be E-mailed. Ads must be provided to LC in the following guidelines. If you do not have access to
the suggested formats, the agency can create your ad at a rate of $125/hour.

Ads must be created in PhotoShop, Illustrator, QuarkXPress, InDesign or provided as a PDF. If providing a PDF, note we cannot
make changes to these files. Embed all fonts on PDFs to ensure print quality. (MAC is preferred)

If providing native files, please build ad to 100% size. Compress the folder (Include all fonts & graphics).
If providing Adobe lllustrator file, make sure all fonts are outlined.
We cannot accept True Type fonts, only postscript fonts allowed.

Ads can be sent to Sarah Keller (skeller@laughlin.com). Label the subject line of the E-mall as follows; Advertiser name_ad size.
Example: Door County Chamber_2x10.
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NEWSPAPER

Opportunities are available weekly in the publications listed below. Space/Materials are due two weeks before run date.
Please refer to the material requirements previously listed for more information on how to build your ads.

All publications listed below are scheduled through Sarah Keller at Laughlin Constable, skeller@laughlin.com, by filling out a print
space reservation form. All rates are net and can increase at any time. You will be charged the rate that is in effect at the time your
ad runs, not the rate that was in effect when you reserved the space.

All rates are per column inch.

Chicago Tribune

Sunday “Travel” - $283.90 B&W; $347.65 4C

Monday or Tuesday “Main” or “Arts & Entertainment” - $117.30 B&W; $159.80 4C
Wednesday or Thursday “Arts & Entertainment” - $153.85 B&W; $196.35 4C

Circulation: 452,145 Daily / 794,350 Sunday

Milwaukee Journal Sentinel

Sunday “Cue/Travel” and Wedneday “Food/Cue” B&W - $134

“Free 4C when running 8 weeks or more (does not need to be consecutive)
Sunday “Cue/Travel,” Wednesday “Food/Cue” and Friday “Cue” 4C - $162
*Your ad will appear in all sections listed for the indicated rate

Circulation: 210,668 Friday / 328,247 Sunday

Wisconsin State Journal

Sunday “Travel” - $65.90 B&W

Thursday “77 Square” - $47.85 B&W

Thursday “77 Square” Repeat (applies to ads that also ran previous Sun.; min. 4")- $35.86 B&W

Circulation:91,875 Thursday / 127,609 Sunday

St. Paul Pioneer Press
Thursday “Eat,” Friday “Weekend Life” and Sunday “Life,” inclusion in all 3 sections) - $121 B&W

Circulation: 203,624 Friday / 254,010 Sunday

Minneapolis Star Tribune
Sunday “Travel” - $212 B&W
Friday “Variety” - $136 B&W

Circulation: 485,299 Sunday

Appleton Post Crescent
Sunday “Travel” - $53.30 B&W

Circulation: 57,482 Sunday

Green Bay Press Gazette
Sunday “Travel” - $53.30 B&W

Circulation: 69,361 Sunday

_J
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COLUMN SIZING

In order to simplify the ad placement process, we have grouped the publications by size, so please build your ad based on the
following column widths. If you have any questions, please contact Sarah Keller at skeller@laughlin.com.

Milwaukee Journal Sentinel
Minneapolis Star Tribune

1 Column =1.7"

2 Columns = 3.5"
3 Columns = 5.4”
4 Columns = 7.3"
5 Columns = 9.1”
6 Columns = 11.0"

HOW TO CALCULATE YOUR NEWSPAPER AD COST

St. Paul Pioneer Press

1 Column = 1.6”
2 Columns = 3.4
3 Columns = 5.1"
4 Columns = 6.9"
5 Columns = 8.6"
6 Columns = 10.5”

Chicago Tribune

Appleton Post Crescent
Green Bay Press Gazette
Wisconsin State Journal

1 Column =1.5"
2 Columns = 3.2"
3 Columns = 4.9”
4 Columns = 6.5"
5 Columns = 8.2"
6 Columns = 10.0"

To determine your ad’s total column inches, multiply the number of columns by the number of inches in depth.

Then multiply the total column inches by the rate.

For example, a 2-column x 5 inch black and white ad in the Chicago Tribune on Sunday would cost:

2-column x 5 inch = 10 column inches
10 column inches x Sunday rate ($283.90) = $2,839 per Sunday insertion

PRINT OPPORTUNITIES —\
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SPECIAL NEWSPAPER SUPPLEMENTS

The following are special Wisconsin Tourism Newspaper Supplements that include co-op advertising opportunities.

CHICAGO DAILY HERALD

The Wisconsin Department of Tourism is teaming up with the Daily Herald newspaper to release special travel supplements,
which will highlight outdoor activities, family attractions and special events throughout Wisconsin and will be distributed in
the Daily Herald to more than 151,000 households in the affluent suburban Chicago market. The fall supplement will publish
on Sunday, September 25, 2011, Please contact Brad Hanahan (bhanahan@dailyherald.com) for more information or to
reserve your space.

WISCONSIN STATE JOURNAL

Wisconsin State Journal will be running seasonal “Experience Wisconsin” pages again in FY12. For $275, co-op advertisers
can submit a 2 column x 3" (3.2" x 3") four color ad that will be featured with other co-op ads around an editorial piece
about Wisconsin events and activities pertaining to that season. Stay tuned for the FY12 dates!
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MAGAZINE

Following are co-op advertising opportunities in magazines. Please note that all rates are net.

AAA LIVING

You can reach AAA members through AAA Living magazines. With enough participation, banner opportunities

are available in several regional issues. Issues are published bi-monthly. Space deadlines are approximately 2-1/2 months
prior. Black and white and four color ads are accepted. Contact Susan Rose at 312.755.1133 or Susan2Rose@aol.com
to reserve space and for ad specs.

1/3 Page 1/6 Page

AAA Living WI/IL/N. Indiana $11,078 (4C) $5,543 (40)
circulation 883,507 $8,549 (B&W) $4,269 (B&W)

AAA Living Chicago $7,482 (4C) $3,431 (40)
circulation 514,760 $5,296 (B&W) $2,646 (B&W)

AAA Living Wisconsin $5,959 (4C) $2,404 (4C)
circulation 368,747 $3,703 (B&W) $71,846 (B&W)

AAA Living MN, Home & Away MN $5,858 (4C) $2,740 (40)
circulation 389,563 $3,912 (B&W) $2,329 (B&W)

MIDWEST LIVING

Alifestyle magazine for readers in the midwest with tips and insights on lodging, dining and attractions. Circulation is 925,000,
Rates apply to WI Co-op Section available March/April, May/June, September/October and November/December. The rates can
also be used for “Winter Getaways” section in January/February and the “Summer Getaways” section in July/August. Space

and materials due by the 1st of the month, two months prior to the issue selected. Black and white and four color ads are
available, contact the rep. for additional sizes. Contact Kim Sommerfeldt at Midwest Living, 815.363.1417 or
Kim.Sommerfeldt@meredith.com to reserve space.

Full Page Half Page 4” Double Ad 4” Ad 2" Ad
6.75'x 8" 6.75" x 4” 2.25" x 4” 205" 2"

$28,325 (40)  IEIEENEIC) $9,845 (40) $5,215 (4C) $3,115 (40)
$4,780 (B&W)

MIDWEST LIVING: BEST OF THE MIDWEST

From the editors of Midwest Living, Best of the Midwest explores some of the best back roads and small towns in the Midwest.
Highlights include enchanting inns and small hotels, fascinating attractions and delectable eateries. This newsstand publication has
a guaranteed base of 150,000. Advertising opportunities are available in the annual Spring/Summer issue. Contact Kim Sommer-
feldt at Midwest Living, 815.363.1417 or Kim.Sommerfeldt@meredith.com to reserve space.

I 23Pe IR 47 Double Ad 2" Ad

$16,150 (4C) EEYpA2ZENCIOM $10,410 (40) EEXRARNCIONM $1,605 (4C) $855 (4C)
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