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PLEASE NOTE THE FOLLOWING

Due to the limited number of available ad spaces, you will submit an order online and placement is not guaranteed until you
have confirmation of your order status from Sarah Keller at LC. Once your order has been confirmed, you are required to
prepay if you are a new advertiser to the program. Your prepayment (check made out to Laughlin Constable) is due prior to the
first of the month you chose to advertise. After the six month prepayment period, you will be billed on a monthly basis by LC.

To maintain the credibility and value of the exclusive packages and deals E-mail, and for the benefit of customers and advertis-
ers alike, we strongly encourage you to offer significant, compelling and/or limited-time-only incentives. While 50% discounts
aren't required, offering the reader something of true value that they can't find just anywhere will only improve your ad’s
performance and, ultimately, your chances of converting these readers to visitors. If you cannot calculate a ‘savings' figure, we
strongly suggest your headline and copy detail exactly why the offer is worth checking out.

Approximately two weeks after your ad runs, you will receive a report, which will include a delivery, click through rate and open
rate. Again, we encourage you to offer enticing exclusive packages and deals, as this will ultimately increase the number of
subscribers that will seek out more information on your Web site.

Click here to submit order online.

Sample Packages & Deals E-mail
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SIGNATURE EVENTS ADMAIL

The Signature Events Admail is sent to subscribers who have asked to receive E-mails on events. One admail is sent out each
month around the 15th (for example, the deadline for a July admail is June 1, with the message scheduled to be delivered around
June 15), and contains up to nine industry events. An individual advertiser may only advertise in four admails a year, unless there is
availability.

What Your Listing Includes:
City of event
Event headline (Limit - Three lines, 22 characters per line)
Calendar date and days of week
Event description (Limit - 228 characters)
A'Web site link (to your site where they can learn more about the event)

You'll submit your listing information when submitting the order online. Please have your information collected to these specifica-
tions before completing the online order form.

Distribution List size Cost Number of Details
Date & Deadline Ad Spaces
Mailed around the | Approximately | $250 per ad 9 ads per City
15th of the month. (;;(,)?ggt per E-mall moirrlgwufstt)rrythe Event headiine
Space & Materials '
due the 1st of the 2009) Calendar Date, Days of
the week
month.
Event description
Link

Month ad will run

The Department of Tourism reserves the right to review submitted events and/or packages and deals for content.
The Department of Tourism has final editorial approval and placement control on all submissions.

Please follow these guidelines when entering your headline and description text:
No use of abbreviations
No use of ALL CAPS, unless using an acronym or other branded initials (e.g. “CVB" or “VCB")
No use of exclamation points
No use of ampersands (&) in the description field
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PLEASE NOTE THE FOLLOWING

Due to the limited number of ad spaces, your online request to participate and placement is not guaranteed until you have
confirmation of your order status from Sarah Keller at LC. You will not be billed unless you receive confirmation and your
ad runs.

Space and materials deadline is the first of the month you would like your advertisement to run. For example, the deadline for a
July admail is June 1, with the message scheduled to be delivered around June 15.

Please note the admails go out around the fifteenth of each month and keep that date in mind when advertising your event to
make sure they fall within the timelines of when the admail goes live.

Approximately two weeks after your ad runs, you will receive a report, which will include a delivery, click through rate and open
rate. We encourage you to offer enticing events and exclusive packages and deals, as this will ultimately increase the number
of subscribers that will seek out more information on your Web site.

The Department of Tourism reserves the right to review submitted events and/or packages and deals for content.
The Department of Tourism has final editorial approval and placement control on all submissions.

Click here to submit order online.

Sample Signature Events E-malil

March 2009

Event Updates

' WISCONSIN

¢+ River Arts Festival 2009
* Second Annual Fox Citles Book Festival

River Arts Festival 2009
Vintage Americana World
War Il Salute

February 24 - April 9, 2009
Highlighting the culture of rural life
during World War I, Vintage
Americana includes photos by Alfred
Watson, Circle of Viets, Badger Army
Ammunition Tours, WWIl and
Depression Era frains, antique quilts
and WWII memorabilia.

O more

You contral your subseription: The Wisconsin Department of Tourism sent you this newsletter bacause of your expressed interest in
Wisconsin travel newsletters. If you would like to unsubscribe from our mailings, just go 1o this page and enter your email address

where you see the "Unsubscriba” optian.

If you received this email from a friend and would like to join our email list, you can create a new account hera.

Second Annual

Fox Cities Book Festival
April 14 - 18, 2009

The Festival will once again bring
noted national, state and local
authors to the Fox Cities to connect
with readers through discussions,
readings, workshops and school
programs. Join us as we celebrate
the pure joy of reading.

B more
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