PROVIDING TOURISM'S ECONOMIC IMPACT
WITH REPORTS AND DASHBOARDS

Sam Brace
Director of Product Education

simpleview



Providing Tourism's
Economic Impact
with Reports and Dashboards

TOPICS

Determining Why You Are Reporting
Collecting Data to Report

Blending Data Points from Multiple Sources

c: c: c: c:

Building Your Report with the Right Ingredients
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Determining Why
You are Reporting

YOU HAVE A STORY TO TELL

1. Essential context
/. Interesting aspects of data

5. Call to action
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Use data to tell your story.
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Anybody can create a chart.

Utility classes should not have a

public or default constructor. = 0.014

Method length is X lines (max %

allowed is X). = 0.027

'X'is followed by whitespace. = /
11.625

|'X' should be alone on aline. = 0.027 |r
[ Avoid inline conditionals. = 0.822

['X' construct must use '{}'s. = 3.574 I(/

Comment matches to-do format 'X".
=0.041

Expression can be simplified. =
0.178

'X'is not preceded with whitespace.
=7.695

|Empty statement. = 0.014

Line is longer than X characters. =
6.312

X' should be on a newline.=3.177

'X'is not followed by whitespace. =
6463

TODO = 0.055 |

Parameter X should be final. = |
10.804
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\I 'X'is a magic number. = 1.027“

Missing a Javadoc comment. =
4.998

More than X parameters. = 0.424 |]

Avoid nested blocks. = 0.192 |

File does not end with a newline. =
0.082

Missing paclkage documentation
file. = 0.082

/{ Line has trailing spaces. = 36.026 |

X' should be on the previous line. =
0.055

Variable 'X' must be private and

have accessor methods. = 0.027
Name "X' must match pattern 'X'. =
f 1.89
Array brackets atillegal position. =
0.014
IMust have at least one statement. =
0.041

A Expected X tag for 'X'. = 3.163 |

Expected an @return tag. = 1.054“
'X' hides a field. = 0.082|

File length is X lines (max allowed
is X).=0.014




0 Bad Charts
‘ are more
confusing

‘ than helpful
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Use data to tell your story
without confusing your
audience.
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Which data should I use?
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Collecting Data to Report

CHANCES ARE..YOU HAVE A LOT OF DATA IN MANY
INTERNAL PLACES.

Conducting an inventory of the data you have
will help you determine what you analyze and
what you still need to collect.
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Collecting Data to Report

POTENTIAL INTERNAL MEETING SALES DATA

U Leads

U Bookings

U Booking Ratio

U Lead Conversion
U Attendees

U Room Nights
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Collecting Data to Report

POTENTIAL INTERNAL MEMBER/PARTNER DATA

1 Active / New / Prospective Members
U Revenue

U Inkind Contributions

U Expenses Paid

U Service Requests

11 Partner Referrals
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Collecting Data to Report

POTENTIAL INTERNAL LEISURE TRAVELER DATA

1 Total / New Inquiries

U Total / New Contacts

U Contacts with No Addresses
1 Contacts with No Email

U Interests

1 Details on Brochure and Newsletter Requests

T
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Collecting Data to Report

CHANCES ARE..YOU HAVE A LOT OF DATA IN MANY

EXTERNAL PLACES.
Destination
Marketing
Association International

Conducting an inventory of the data you have
will help you determine what you analyze and
what you still need to collect.
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Collecting Data to Report

FACEBOOK
1 Likes
U Unlikes

U Negative Feedback

U People Talking About This

U Check-Ins

U Were Here

U Daily Active Users

U Engagement

1 Reach — Overall / Organic / Paid / Viral
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Collecting Data to Report

TWITTER

U Followers

U Klout Score
U Posts

U Mentions

U Retweets

U Engagement
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YOUTUBE

Views

Likes

Dislikes

Shares

Comments

Subscribers

Subscribers Gained/Lost

Estimated Minutes Watched




GOOGLE ANALYTICS

Visits Overall / Organic / Paid

Unique Visitors Overall / Organic / Paid

Page Views Overall / Organic / Paid

Page Views per Visit Overall / Organic / Paid
- ]



