READY

Criteria Review

GO/ E

for

Grant Evaluation

Name of Event: Dates of Event:

GRADING SYSTEM: 1 (not likely) 2 (somewhat likely) 3 (likely) 4 (very likely)

IMPACT ON THE LOCAL ECONOMY (40% emphasis)

5 (extremely likely)

* Bid fee as a percentage of the economic impact for local community* 1 2 3 4 5
e Overnight lodging stays will be realized 1 2 3 4 5
e Participants will have opportunity to explore community 1 2 3 4 5
e Event occurs during an off-peak season or mid-week timeframe 1 2 3 4 5
TOTAL POINTS: x25=
ENHANCEMENT OF THE AREA'S IMAGE (15% emphasis)
* Opportunity for statewide, regional, national media coverage 1 2 3 4 5
* Area's image will be enhanced because of event 1 2 3 4 5
e Event is regional, national, or international in scope 1 2 3 4 5
TOTAL POINTS: x1=
PROVIDER OF OUTSTANDING ENTERTAINMENT AND PARTICIPATORY OPPORTUNITIES (15% emphasis)
e Tickets/admissions would be available to general public 1 2 3 4 5
* Local residents are needed to serve as volunteers for event 1 2 3 4 5
e Clinics and/or observing practice would be available to public 1 2 3 4 5
e Local residents will be interested and attend event 1 2 3 4 5
TOTAL POINTS: x1=
CONTRIBUTIONS TO THE COMMUNITY’S QUALITY OF LIFE (15% emphasis)
e Interest in competitive event will increase because of event being hosted 1 2 3 4 5
* Hosting event prepares community for larger opportunities in future 1 2 3 4 5
* Multi-year commitment option is available 1 2 3 4 5
* Event profitability potential 1 2 3 4 5
TOTAL POINTS: x1=
EVENT ORGANIZATION (15% emphasis)
e Likelihood of securing bid (finalist, only proposal under consideration) 1 2 3 4 5
* New event to the state 1 2 3 4 5
e Local organizing committee/event manager experience hosting similar event 1 2 3 4 5
TOTAL POINTS: x1=
TOTALPOINTS: ___ x1=

TOTAL OF POINTS FROM REVIEW:

Person Performing Review: Date of Review:

*total room nights X $200, room tax colleted, average room rate
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Project Description
® Explain your project

Post Event Report

Goals

® Restate your quantifiable, measurable goals. Did you meet
them? Why or why not?

® How did you measure your goals?

Return on Investment

® As a result of this effort, how much was the visitor, participant
and spectator spending?

@ How did the event stimulate the local economy?

Earned PR or Media Coverage
® Outline the media coverage received

Changes/Modifications
@ If you were to do this over again, what changes would you
make and why?

Also include:

® Event financials to include Income and Expenses (cash only, not
in-kind, staff)

® Survey from event holder

® Samples of collateral material

® Photos of the event
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